 SEQ CHAPTER \h \r 1This kit is so jam packed full of good information that I’ve provided a checklist so you don’t miss out on a thing...Enjoy!   Questions?  Contact Betsy Kachmar at Indiana RTAP.

Right Pocket:
Awareness Week Campaign Tools:
Governor’s Proclamation of Transportation Awareness Week 2001

Promoting Key Activities (ideas and suggestions for things to do during awareness week)

Sample News Release for Awareness Week (tailor to fit your community)

Televison Commercial/PSA (from IndyGo)

Radio Commercials/PSA (various generic examples)

Your ride is here...Comic Book (can be customized and copied for your system)

Daily Themes ( suggestions from APTA)

Marketing Workbook (you should have already received this when you ordered your campaign materials - if you don’t have one it’s on our web site)

Marketing page at the Indiana RTAP web site  www.indiana.edu~rtap (downloadable clip-art, forms and links to other marketing resources)

Marketing Diagnostic Tools:
The Job of Transit Marketing (assess your marketing strategy - which best describes your efforts?)

Marketing Sketch Plan (for your next effort)

Marketing Effort Evaluation Sheet (for this effort)

Marketing Check-up (analysis of your overall marketing orientation)

SWOT Worksheet (analysis of your system’s marketing strengths, weaknesses, opportunities & threats)

Sample Community Survey (what is your community image?)

Sample On-board Rider Survey (what is your customer’s perception?)

Want to Know More? (listing of other valuable resources and how to access them)

Left Pocket:
Transit in Indiana Overview:
Indiana Public Transit Systems Map (get the picture)

Contact List (get in touch)

Benefits of Public Transportation in Indiana (great summary by Kent McDaniel)

Advocating for Riders by Educating Public Officials (10 steps to effective advocacy)

Benefits of Public Transportation (APTA information on the national scale)

Economic Benefits of Transit in Indiana (an oldie but goodie from ITA)

